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Sponsorship Proposal

A partnership with purpose
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Marketing Outline

As a Presenting Partner, Myton would work jointly with our sponsor to create a marketing and communications plan to fully leverage the
collaboration. We will create plenty of access to share your brand messaging with our wider audience and to ensure that the key values
of the partnership shine through and are shared widely in our joint marketing endeavours.

For example, our event marketing activity includes:

Campaign launch and sponsor announcement

Joint press release to local media

Digital ads on Facebook and Instagram

Launch and Awareness Email to 28,000+ Myton supporters

Posters and flyers across 26 Myton shops and community venues
Sponsor logo on all materials and event pages

Banners and lamp post signs across Warwick and Leamington

Regular social posts featuring participants and sponsor stories
Paid and retargeting ads to boost sign-ups

Recruitment and Engagement Team and volunteering opportunities for sponsor staff
Potential local TV, radio and media coverage

Sponsor mentions in Coventry Telegraph and Myton blog
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Event Day: Sunday 20th September 2026

Sponsor branding across banners and other printed materials
Live social coverage and potential local press presence
Sponsor recognition in event announcements

Countdown and Event Delivery

Thank-you campaign on social, email and website
Post-Event Impact Press release announcing total raised and celebrating support
Post-event report shared with stakeholders and sponsors




Leverage ldeas

1. Client & Partner Engagement

Invite key partners, stakeholders and healthcare collaborators to take part in or attend Walk for Myton
as a relationship-building opportunity. Sharing the experience supports collaboration

across the local healthcare network and strengthens professional connections.

2. Staff Wellbeing & Engagement
Support staff wellbeing and engagement by involving employees in the event.
Opportunities include:
o Sponsored places for staff
e Volunteer roles for non-walking staff and families
This promotes active lifestyles, teamwork and staff pride while supporting a local healthcare charity.

3. Community & Patient Engagement
As event sponsor your organisation will connect directly with Myton supporters and the wider
community.
Brand integration opportunities include:
e Start line welcomes
e On-the-day sponsor recognition
e Branded finish-line giveaways
Positioning your organisation as an active supporter of local hospice care and community health.

4. Professional Networking & Partnership Development
Walk for Myton provides a relaxed environment to engage your organisational partners, local
businesses and decision-makers.

This shared challenge creates natural opportunities to build relationships based on shared values,
collaboration and community impact.
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Seven reasons to pariner with us

1.High visibility provides brand exposure and enhanced brand reputation through alignment with Myton’'s much-loved and
respected community brand.

2.Direct access to target market segments through event marketing campaign, joint marketing opportunities and
community networking.

3.Build credible relationships and strengthen fies with existing and potential clients and/or suppliers by providing exclusive
hosting and insight opportunities, while demonstrating your desire to build stronger communities at an event which is
positively impacting on lives in the local area.

4.A relaxed environment for client networking with quality hospitality, exclusive access opportunities created just for you and
your guests.

5.Demonsirate tangible investment in community wellbeing and support local families through free hospice care.

6.Networking opportunities with the many individuals, business and community leaders who support this event.

/.Strengthen employee relationships and boost staff morale and pride with volunteering and teamwork opportunities for

your employees.

Together, we can build a better tomorrow for local people and their families.



About The
Myton
Hospices

At The Myton Hospices we believe that everyone matters
for every single moment of their life, we focus on
enhancing life when cure is no longer an option;
supporting people living with a life limiting iliness, and
their families, from the point of diagnosis to end of life.

We are leaders in compassionate end of life care; our

work centres on patient wellbeing and involving them in
decisions about their care. Perhaps most importantly we
give our patients more quality time with their loved ones.




Last year, we supported
thousands of people and
their families, in our
hospices, via our patient &
family support services, and
in the community through
Myton at Home.

This year alone, we need to raise £12.7
million of the £15.3 miillion it costs to
continue providing our services free of
charge to patients and their loved ones.
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